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1. Non-ProtsB - uiBenFBB ,erBsM SeBBeon cFdonA

One of the most important lessons we’ve learned from working on grants is that a non-prout mbst operate 
like a ybsiness to trblc sb..eed in its missionW ,hile the mission is the heart of a non-proutY strong ybsiness 
pra.ti.es provide the fobndation it needs to grow and thriveW ,ithobt this fobndationY even the most 
inspiring mission .an strbggle to sbrviveW

Start With Branding: zobr yranding sets the tone for how others see cobr organiUationW (sing a .bstom 
domain name for cobr email Ginstead of a generi. )mail or similar addressD makes cobr operation look 
more professionalW xomain names are inePpensive and easc to set bpY and thec form the yasis of cobr 
yrandingW Tair this with a  professional logo to enhan.e cobr .rediyilitcW AodacY Iq tools make it Cbi.k and 
aBordayle to .reate a logoY even for small organiUationsW

Build a Great Website: zobr weysite is the fa.e of cobr organiUationW qt shobld ye well- designedY easc 
to navigateY and .learlc ePplain cobr mission and goalsW Fomyine this with an a.tive so.ial media presen.e 
to strengthen cobr visiyilitc and engage more peopleW Lc linking platforms like ;a.eyook and Einkedqn 
to cobr weysite and posting bpdates regblarlcY cob .an .onne.t with cobr abdien.e withobt spending 
too mb.h timeW (se an Iq site to generate arti.les from cobr oyservationsN rememyering that Iq reCbires 
.arefbl sbpervision and editing to ensbre a..bra.cY and that the message portraced properlc reRe.ts cobr 
operationW

Plan and Budget Like a Business: I solid ybsiness plan and ybdget are essentialW Ahec help cob think 
ahead with regard to appropriate levels of fbndingY fbnding sobr.esY how to spend it wiselcY and how to 
tra.k cobr spendingW Isking for grants that mat.h cobr .brrent ybdget is a smart wac to grow sbstainaylcW 
;or ePampleY applcing for a grant eCbal to half of last cear’s operating ePpenses allows cob to s.ale bp 
gradballc and thobghtfbllcW

Get an EIN and Non-Pro�t Status: In Smplocer qdentiu.ation 5bmyer GSq5D is a small ybt impor-
tant step for anc non-proutW qt’s reCbired for most grant appli.ations and shows that cobr organiUation is 
readc to operate professionallcW Ahe same is trbe for a taP ePemption from the q01 as a 3:—.2 or similar 
organiUationW ;o.bs on Lbsiness ;irst; ,hen non-prouts prioritiUe strong ybsiness pra.ti.esY thec ybild 
the strengthY organiUationY and resobr.es needed to sbpport their mission over a long time frameW Ahis 
approa.h allows the mission to Robrish<not as the starting pointY ybt as the bltimate goal of a well-rbn 
organiUationW
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Idseon msFfB Yor :oi�
—W 1e.bre a .bstom domain name and .reate a professional logoW

=W (pdate or .reate a weysite and link it to so.ial media platforms like ;a.eyook and EinkedqnW

2W xevelop a ybsiness plan and ybdget that in.lbdes .lear strategies for sbstainayle growth and 
fbnding managementW
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2. Grants: Helping Your Business in Surprising 
Ways

Grants are great for providing money to small businesses and non-pro.tsB hut tce real value often womes 
from tce korP it taPes to kin a grantB zreparing for a grant pusces organi,ations to improve in areas liPe 
brandingO marPetingO and groktc planningB

qne of tce .rst :uestions ke asP grant wustomers is“ H?ok kill you use tce grant to grok your business or 
non-pro.t”S ’urprisinglyO many business okners don—t cave a detailed groktc plan ready kcen tcey startB 
hut tcat—s oPayAtcis prowess celps tcem tcinP it tcrougc and bewome better prepared for suwwessB

• business is liPe a wlowPO kcere every part needs to korP togetcer to wreate salesO pro.tO and groktcB 
’urprising to someO non-pro.ts are a business .rstO and mission sewond in order to remain suwwessful over 
tce long runB

?ere are tce Pey areas ke see in suwwessful businesses and non-pro.ts“

T Branding: jcis is more tcan Must caving a logo or a professional kebsiteB hranding is about wreating a 
uni:ue identity tcat wonnewts kitc your audienwe and maPes you stand outB

T Marketing: IarPeting isn—t Must advertisingB Wt—s about providing valuable wontent tcat teawces your 
audienwe sometcing nek and inspires tcem to tcinP or awt dixerentlyB

T Budget: • budget is one of tce most important tools for running your business or non-pro.tB Wt celps 
trawP performanweO prediwt trendsO and guide smart dewisions about spendingB Wt wan scok cok to get more 
revenueO improve pro.tO and understand seasonal wcangesB

T Growth Plan: Groktc planning is about more tcan Must maPing more moneyB Wt—s about opening doors 
to nek partnerscipsO produwtsO serviwesO and marPetsB • good groktc plan looPs at kcere to invest money 
in areas liPe nek toolsO fawilitiesO or ciring tce best employeesB

T Exit Strategy: Wf you—re operating a businessO tcis is a long-term plan for your futureB Wt celps you maPe 
today—s dewisions kitc an eye on building a business tcat—s attrawtive to buyers and gets a cigcer value if 
you dewide to sell somedayB

Vcen you tcinP about cok you—ll use grant moneyO it naturally celps you improve tcese areasB jcis is one 
of tce cidden bene.ts of applying for grantsAit maPes your business or non-pro.t stronger in kays you 
migct not e1pewtB
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Call to Action: jaPe tce ne1t stepB Fisit our kebsite and reawc out to us for a free wonsultation and grant 
pre-assessmentB Ve—re more tcan grant kritersAke—re grant partnersB Ve—ll celp you grok your business 
or non-pro.t every step of tce kayB

Action Items for You:

2B jcinP about cok you kould use grant funds to grok your business or non-pro.tB 3owus on areas 
liPe brandingO marPetingO or ciringB

CB ’tart building or updating your groktc planB Wnwlude spewi.w goals for tce ne1t year and cok 
you—ll use funding to reawc tcemB

7B 8ontawt us for a free grant wonsultation to learn cok ke wan celp you suwweedB
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3. Grant Preparation Checklist

As a team who has reviewed grant applications for years, we’ve noticed some key things that grantors look 
for. These tips will help you get ready and improve your chances of winning a grant.

1. Understand Your Business’s “Facets”

Does your business have unique qualities, like being woman-owned, veteran-owned, or located in a 
disadvantaged area? These facets don’t make more grants available, but they do help you match your 
mission with the grantor’s goals. They can also reduce the number of competitors you’ll face. Make sure 
to highlight these features in your application.

2. Have a custom domain.

Your operation will appear more polished and professional if you take the time and small investment 
needed to have a dedicated domain name for your website and email, such as www.grantsforyou.org

3. Have a Professional Logo and Branding

A professional logo and consistent branding help grantors see your business as reliable and serious. 
Creating a logo is easy and aIordable with AE tools, and you can have one ready in under an hour.

4. Build a User-Friendly Website

Make sure your website is easy to use and gives clear information about your mission, services, and goals. 
znsure you’re easy to Snd if people wish to contact you. A well-designed website shows that your business 
is organiFed and trustworthy.

5. Create a Social Media Presence

Locial media is a great way to network and promote your organiFation. At a minimum, set up proSles on 
—acebook, Enstagram, Twitter, and jinkedEn. You don’t need to spend a lot of time postingx$ust update 
your website blog every few weeks and link your social media pages to it.

6. Write a Simple Business Plan

You don’t need a complicated business plan, but you should have a summary that e1plains your goals, how 
you plan to achieve them, and what success looks like. This shows grantors that you’re serious and have a 
clear vision.

7. Set a Realistic Budget

Decide how much grant money you need. Don’t ask for more than your business can handlexthis can 
create problems instead of helping. A good rule of thumb is to apply for a grant worth about half of your 
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annual revenue. —or e1ample, if you make 507N,NNN a year, apply for a grant of 5(7,NNN. You can reapply 
for more funding as your business grows.

7. Get an EIN

An zE) Rzmployer EdentiScation )umberB from the EHL is required for many grant applications. Make 
sure you have one before you start applying.

2y following these steps, you’ll be better prepared and more competitive in the grant process.

Action Items for You:

0. 3ighlight your business’s unique features RfacetsB and include them in your grant applications.

W. Create or update your domain name, logo, website, and social media pages to look professional 
and organiFed.

;. <rite a short business plan and set a realistic budget for your grant application.
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4. eS ixt ipSso pG ranFp udFgxF�

Getting a grant is a step-by-step process. Each step builds on the last, helping you vnd and receife the right 
Hunding Hor your non-provt or business. xere are the sim steps :ost co::on to the grant Hunding process1

T. Create a Project or Business Prol:e, whe vrst step is to vgure out ho’ youIll use grant Hunding. whis 
:ust align ’ith your oferall business goals and the :ission oH the grant Houndation. Efen a si:ple business 
plan or emecutife su::ary is helpHul at this stage. qt devnes your needs and ho’ the Hunds ’ill be used 
and :ay profide kuestions to ele:ents you hafe not prefiously considered. 

wo co:plete a grant application, youIll need inHor:ation thatIs not usually on your ’ebsite, liAe your 
annual budget. Ft Grants Yor zou2 ’e ’orA ’ith you to gather and organiWe this inHor:ation.

.I Snitia: hearcf For dun3s, where are thousands oH grants afailable. whe goal oH this step is to narro’ 
that :assife pool do’n to a s:aller, :anageable list. $e Hocus on grants Hro: Hederal, state, and local 
Houndations. Yederal grants typically rekuire an operation to hafe been in emistence long enough to hafe 
a :ature set oH policies, procedures, and personnel in all Aey positions. 

whe research and selection process taAes about one to t’o ’eeAs and includes checAing iH the Hunds :atch 
your needs, ’hether you hafe enough ti:e to apply, and ’hat the reporting rekuire:ents are. Yederal 
grants are usually the :ost co:petitife, and grants under 250,OOO tend to hafe :ore applicants. Yinding 
the right balance bet’een the siWe oH the grant and your chance oH ’inning it is i:portant.

RI Can3i3ate hources pe4ort, Snce ’e hafe a list oH possible grants, ’e rate the: based on a nu:b 
oH Hactors including grant siWe, application deadline, nu:ber oH grants allocated per year, align:ent ’ith 
your goals, and reporting rekuire:ents. $e then ’orA ’ith you to picA around vfe top options Hro: the 
list.

;o:e grants :ay rekuire specivc actions, liAe hiring a certain nu:ber oH people aHter receifing the Hunds. 
whese Hactors are considered ’hen prioritiWing ’hich grants to apply Hor.

WI Grite Arant 544:ications, FHter vnaliWing the list oH grants, the application is ’ritten. Each grant 
application faries in co:plemity and lengthL so:e are Metters oH qntent, other grants hafe :ore than simty 
kuestions. Snce co:pleted, ’e refie’ the grant application ’ith you beHore sub:itting. Nost grants hafe 
strict deadlines, so itIs i:portant to stay on schedule.

TI kracw to 56ar3, FHter sub:itting the applications, ’e tracA the grant application progress and Aeep 
you updated. ;o:e Hunding sources :ay not co::unicate until the (otice oH F’ard )(oFP is issued, 
but ’e profide transparency throughout the process. 

•re-a’ard steps or additional co:petition rounds are co::on and are usually outlined in the application 
details.
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-I Postg56ar3 pe4ortinm, qH you ’in a grant, youIll need to :eet specivc reporting rekuire:ents. Yor 
ema:ple, iH you receife :ore than 250,OOO in Hederal Hunds, you :ay need to vle reports liAe1

R Yederal Yinancial 3eports )YY3P
R •rogress 3eports )kuarterly or annuallyP
R Yederal Yunding Fccountability and wransparency Fct )YYFwFP reports

Marger grants typically hafe :ore co:plem and Hrekuent reporting rekuire:ents. Fs partoH the process, ’e 
include support Hor reporting and consulting to ensure you stay co:pliant.

5ction SteYs For +ou,

T. •repare a plan, including your goals, budget, and ho’ you ’ould use grant Hunds.

5. 3esearch potential grant opportunities or reach out to a proHessional serfice liAe Arants dor +ou 
to help narro’ do’n your options.

:. •lan Hor reporting rekuire:ents iH youIre a’arded a grant. NaAe sure you hafe the resources to 
tracA spending and sub:it rekuired reports on ti:e.

8



5. eS vSnSM tSricsG aiFMr oudMUFrcuMG �GS

Grant foundations assess applications based on seven key factors: mission alignment, sustainability, mea-
surability, innovation, community involvement, scalability, and thinking about the big picture. Under-
standing these can help you create a standout application.

1. Mission Alignment

Grantors look for projects that match their goals. Research the foundation’s mission and explain how your 
project Cts. Use their language in your application and show why your project is a natural partner for their 
objectives. Slear alignment increases your chances of success.

2. Sustainability

Grantors want projects that can keep going after the funding ends. Ahow how you’ll maintain the project, 
such as with other funding sources, partnerships, or income- generating activities. I sustainability plan 
proves their investment will make a lasting diFerence.

3. Measurability

Grantors need to see clear goals and results. “nclude speciCc, measurable outcomes in your application. Wor 
example, instead of saying, ”5e’ll help students improve,0 say, ”5e’ll teach 8% adults each calendar year, 
and E8H will achieve qnglish proCciency within one year.0 Use tools like surveys or performance data to 
track and report progress.

4. Innovation

Woundations value creative solutions to problems. Ahow how your project is diFerent or better than 
existing programs. Pighlight uni—ue approaches, new technologies, or improved methods. Grantors are 
drawn to ideas that can lead to broader, systemic change.

5. Community Involvement

qngage the community in your project. qxplain how you’ll include local stakeholders in planning, 
implementation, and evaluation. Trovide letters of support, partnerships, or testimonials to show the 
community’s buy-in. I project that beneCts and involves the community is more likely to win funding.

6. Scalability

Grantors like projects that can grow or be replicated. Ahow how your project can expand to help more 
people or work in other locations. Wor example, if you’re running a literacy program, explain how it could 
be scaled to serve neighboring communities. I plan for growth makes your project more attractive.
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7. Think Big Picture

Grantors are increasingly looking for projects that are more than just a charityLthey want partners that 
deliver meaningful, long-term impact. 1hink about how your project contributes to broader societal 
or community change. Wor example, an adult literacy or qAB program isn’t just about teaching people 
qnglish. “t can become an economic development engine. Idults who learn qnglish are better able to 
secure jobs, support their families, lead healthier lives, and contribute more to the local economy. Is 
more adults gain skills, the community beneCts through increased employment, higher tax revenues, and 
reduced dependence on social services. Wraming your project as part of a bigger solution can help you win 
the grant.

Action Items for You:

2. Sonnect to the zig Ticture: 1hink about how your project creates long-term beneCts beyond its 
immediate goals. Wrame it as a partner in community or societal growth.

3. qngage Atakeholders: “nclude local organiDations, leaders, or businesses in your project to demon-
strate community involvement and buy-in. “nclude local civic leaders.

;. Tlan for qxpansion: <evelop a strategy for scaling your project or replicating its success in other 
areas.
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6. eF ivMF ostA ktdFQ unFtAvsbt kGsnA ra�bAt

As a grant partner, our team gets a lot of questions from organizations and individuals looking for funding. 
Here are the wve questions ye hear most often, along yith simple ansyers to help bou cetter understand 
the grant proIess and improve bour IhanIes of suIIess.

1. Is there a grant for my organization?

!t dependsT :here are tyo keb things to Ionsider·

Y Matching Missions: ’our goals need to matIh the grantor's goals.

Y Application Readiness: ’ou must ansyer all the grant questions Ilearlb and fullb.

Y Grants are nearly always for organizations, not individuals.

:o IheIk if bou(re readb, ye use a simple IheIklist. Here's yhat bou need·

Y A domain name xe)ample, yyy.grantsforbou.orgC

Y A logo

Y A yecsite

Y AItive soIial media aIIounts

Y Nlear wnanIial Iontrols

Y A groyth plan that inIludes hoy bou'll use the grant moneb

2. What are my chances of winning a grant?

Mo one Ian guarantee suIIess, cut bou Ian improve bour IhanIes cb·

Y AIIording to grantyatIh.Iom, the odds of suIIess are high if bou have multiple appliIations.

Y SatIhing bour mission to the grantor's mission

Y -ucmitting a yellDprepared appliIation that ansyers all the grantor's questions

Y Applb to multiple grant foundations

3. What do I need to apply for a grant?

Here's yhat bou'll need· Y A domain name xe)ample, yyy.grantsforbou.orgC, logo, yecsite, and soIial 
media presenIe
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Y A Ilear cudget and wnanIial Iontrols

Y A groyth plan that inIludes a grant program

Y A ta) !5 numcer

Y !f bou(re a nonprowt, a 013xICx2C status and numcer

4. What’s the step-by-step process for grants if you use a professional grant researcher and writer?

Here's the usual proIess·

3. A disIoverb interviey to IheIk if bou(re readb

R. -earIh for three grants that matIh bour goals

2. 4eviey the grants together

W. -ucmit the grant appliIations

0. 6ait during the grant ayard proIess

G. 7et a notiIe of ayard if bou(re seleIted

8. -ign an agreement to use the funds

B. Sonitor hoy the funds are used and report on bour results

5. How much money can I get?

!n our e)perienIe, the right amount of grant moneb is acout half of bour bearlb cudget. :his amount Ian 
make a cig di<erenIe yithout overyhelming bour organization yith a need for rapid e)pansion, reIord 
keeping, and reporting. 7rants should help bou groy in a yab that's manageacle.

:he grant proIess Ian seem IompliIated, cut understanding these Iommon questions Ian make it muIh 
easier. =eing prepared and informed yill give bou a cetter IhanIe of suIIess.

Action Items for You:

3. NheIk bour readiness cb Ireating or revieying bour domain name, logo, yecsite, and soIial media 
presenIe.

R. Nreate a simple groyth plan cased on a cudget that e)plains hoy a grant yill help bour organizaD
tion.

2. 4esearIh grants that aligns bour mission to that of the grant foundation, and applb to multiple 
grant foundations. Sost of bour wrst appliIation Ian ce used for sucsequent grant appliIations.
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7. eT opF ivUT sfTf rpG aGntu idt�f

Grants are a great way to fund important projects or programs for your non-probt or .usinessl Genera,,yh 
grants can .e used for anytking tkat bts witkin a probt and ,oss statement from your accountant or 
.ooHHeeperl vowe’erh itFs important to note tkat some grants ka’e restrictionsl xor eAamp,eh some grants 
a,,ow .ig purckasesh ,iHe .ui,dingsh wki,e otkers donFtl &,ways ckecH tke grant#39;:s ru,es to maHe sure 
youFre using tke funds correct,yl

vere are b’e of tke most common uses of grant fundsT

1. Program and Project Development: Grants can ke,p you create new programs or projects tkat a,ign 
witk your mission and goa,sl Ukis migkt inc,ude tkings ,iHe researckh product de’e,opmenth community 
outreackh or eApanding into new marHetsl

2. Capacity Building: zse grant funds to strengtken your organiqationl Ukis cou,d mean kiring more 
staSh .uying new eYuipmenth impro’ing faci,itiesh or upgrading your teckno,ogyl Iome grants e’en a,,ow 
you to mo’e to a .igger ,ocationl

3. Marketing and Communications: Grants can ke,p you promote your organiqationl Oou cou,d use 
tke funds to create socia, media campaignsh produce ’ideosh .ui,d a new we.siteh or attend trade skows to 
reack more peop,el

4. Training and Professional Development: Bn’esting in your team is a smart use of grant fundsl Oou 
can send staS and ’o,unteers to conferencesh worHskopsh or trade skowsl 1n,ine courses and worHing witk 
consu,tants to ,earn specibc sHi,,s are a,so great optionsl

5. Capital Projects and Facility Improvements: Bf tke grant a,,ows ith you can use tke money for 
.ig projects ,iHe .uying a new .ui,dingh impro’ing your current faci,ityh or upgrading eYuipmentl Iome 
grants are specibc a.out wketker tkey can .e used for construction or property purckasesh so a,ways 
dou.,e-ckecH tke ru,esl 

Uo maHe tke .est use of grant fundsh inc,ude tkem in your ,ong-term growtk p,anl Pig decisions ,iHe tkese 
skou,d .e carefu,,y tkougkt out and appro’ed .y your teamh .oardh or partnersl

xina,,yh a,, grant spending must .e reported to tke grantorl Ukis reporting skou,d kigk,igkt kow tke funds 
were used and tke positi’e impact tkey kadl Itrong communication witk tke grantor .ui,ds trust and 
opens tke door for future funding opportunitiesl
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Action Items for You:

2l Drioritiqe your needs to see wkick of tkese b’e areas a grant cou,d supportl

5l 6e’e,op a c,ear p,an for kow you wou,d use grant fundsh and maHe sure it a,igns witk tke grantorFs 
guide,inesl

9l Bncorporate grant funding usage into your accounting program to ena.,e reporting to tke grant 
foundationh comp,iance witk grantorFs reYuirementsh and to .ui,d a good re,ationskip for future 
grantsl
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8. Federal Grant or Private Foundation- What 
You Need To Know

When considering grants, one crucial distinction to understand is the diberence wetfeen pederal grants 
and vri.ate grant poundation ovvortunitiesM qost pederal grants are not traditional grants wut rather 
re(uests por vrovosals RFP)s- tied to svecijc, fellTdejned yows or vroyectsM mhez opten coxe fith suwT
stantial punding wut re(uire rigorous avvlication vrocesses fhich re(uire that zour organi’ation has 
xature szstexs, volicies, and vrocedures in vlaceM Por this reason, fe tzvicallz ad.ise against pederal grant 
avvlications por nonvrojts or sxall wusinesses fith less than three zears op overating eOverienceM

Pederal grants pocus hea.ilz on zour organi’ationks cavacitz to deli.er svecijc goods or ser.icesM mhese 
avvlications are tzvicallz lengthz, re(uire eOtensi.e certijcations and docuxentation, and ha.e jOed 
deadlinesM mhe revorting re(uirexents vostTafard are also highlz dexanding, soxetixes re(uiring a 
dedicated verson to xanage coxvlianceM 

1n the other hand, vri.ate grant poundations are xissionTdri.en, pocusing on aligning fith zour causeM 
mhese avvlications are generallz shorter, fith pefer docuxentation re(uirexents and xore CeOiwle 
deadlinesM Poundations are less concerned fith overational xaturitz and xore interested in hof fell zour 
xission aligns fith theirs, xaAing thex a wetter jt por nefer organi’ationsM

Action Items for You:

:M Eonduct a Feadiness 2ssessxentG 3.aluate zour organi’ationks volicies, szstexs, and cavacitz por 
grant coxvlianceM

DM Fesearch Irant 1vvortunitiesG qatch zour xission or vroyect to grant tzves that align fith zour 
strengthsM

4M Ke.elov a Irant EalendarG 5dentipz avvlication deadlines and create a schedule to staz organi’edM

6M Ehoosing the right tzve op grant is an ixvortant strategic decisionM 7nofing these distinctions 
fill helv zou target ovvortunities that west jt zour organi’ationks goals and cavacitzM
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9. Grant Relations- A Tectonic Shi�t

Did you know that donors can experience “donor fatigue”? This happens when they feel they are not 
appreciated or recognized for their donation e.ortsv To stay rele,ant- nonmprobts need to shift froA relying 
on charity to juilding partnerships with grantors that are jenebcial for joth sidesv

—n increasing nuAjer of foundations no longer want to je seen ’ust as donorsFthey want to je strategic 
in,estorsv TheyIre looking for nonmprobts that can deli,er longmterA iApactv Sor nonm probts- this Aeans 
changing how they approach grantors and juilding relationships jased on shared goalsv

1. Focus on Mutual Bene2ts

Unstead of seeing your work as ’ust helping indi,iduals- think ajout the jigger picturev Sor exaAple- an 
adult literacy prograA doesnIt only help people learnFit also strengthens the local workforce- joosts 
econoAic growth- and iApro,es pujlic healthv Nhow how your work creates jenebts for the whole 
coAAunity- and grantors will see you as a ,aluajle partnerv

S. hwor MeasubaRle 3esults

Soundations want to see proof that their Aoney is Aaking a di.erencev Kse tools to track your results 
and present data that aligns with the funderIs goalsv Sor exaAple- you can share Aetrics like the nuAjer 
of people ser,ed- ’ojs created- or coAAunity iApro,eAentsv This juilds trust and shows that youIre 
accountajlev

T. iell htobIes iwat pns4Ibe

RuAjers are iAportant- jut stories Aake an eAotional connectionv Nhare realmlife success stories froA the 
people youI,e helped- and include photos or ,ideos when possijlev This Aakes your iApact Aore relatajle 
and AeAorajlev

C. moOOunIcate fdten anH yonestlG

(eep your grantors updated on your progressv Nhare your successes on a Aonthly jasis- jut also je 
transparent ajout challenges and how youIre addressing theAv Unclude iAages of real people- and short 
,ideoIsv )egular updates show professionalisA and juild trustv )esearch jy Ybants Fob Aou found that 
recurring grants Bgrants gi,en Aultiple tiAes1 are b,e tiAes Aore coAAon than onemtiAe grantsv 2uilding 
longmterA relationships with grantors can lead to lasting supportv

The grant world is changingv 2y focusing on partnerships instead of charity- showing Aeasurajle rem
sults- telling coApelling stories with iAages and short ,ideoIs- and Aaintaining strong coAAunication- 
nonmprobts can stand out and recei,e recurring supportv This approach helps joth sides work together to 
create lasting changev
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:ctIon pteOs dob Aou(

Mv )efraAe your prograAs to highlight their jroader coAAunity jenebtsv Think ajout how they 
sol,e jigger projleAs- like iApro,ing the local econoAy or pujlic healthv

3v Ceasure and track your resultsv Kse these Aetrics to align your work with the goals of potential 
grantorsv

5v 6ollect stories- photos- and ,ideos froA your jenebciaries to share with grantors in reports or 
presentationsv
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10. eU nxUpcUtdUV aluOU fA G r�lxd

Grants are an important way for small businesses and non-progts to het tce fundinh tcey need to hrow 
and rea.c tceir hoalsB jut hrants o—er more tcan ,ust moneyqtcey .an celp you build your teamk xualify 
for better loansk and .onne.t witc banFinhk tavk and a..ountinh professionalsB

Tor small businessesk hrants .an proOide tce money needed to moOe from a startup pcase to a more stablek 
hrowinh operationB Scis early fundinh .an celp pay for tcinhs liFe cirinh sta—k improOinh infrastru.turek 
and deOelopinh new produ.ts or serOi.esB An.e a business cas scown su..essk it mihct xualify for larherk 
lower-interest loans from tce (mall jusiness )dministration D(j)?B ’id you Fnow tcat hrants .an eOen 
be used as a down payment for (j) loans and otcer types of loansM

Grants .an also celp businesses serOe new marFetsk in.ludinh disadOantahed onesB Tor evamplek an air 
.onditioninh .ompany mihct use a hrant to proOide serOi.es to comeless sceltersk wci.c normally .ouldnzt 
a—ord tcemB Sce hrant ensures tce .ompany hets paid in full wcile allowinh it to open up a new marFetB

)s businesses hrowk tcey often swit.c to .onOentional banFinh produ.ts liFe lines of .redit or term loansk 
wci.c are usually more a—ordable for mature .ompaniesB Grants .an a.t as a steppinh stone to tcese 
options by proOidinh tce resour.es needed to evpandB

Grants arenzt ,ust about .oOerinh .ostsB Scey .an celp businesses and non-progts cire new sta—k pur.case 
better exuipmentk in.rease inOentoryk and improOe marFetinhB Iany hrants also rexuire orhaniWations to 
worF witc outside evpertsk celpinh tcem deOelop new sFills and .apabilitiesB Scis is espe.ially Oaluable for 
businesses looFinh to evpand or enter new marFetsB

So het tce most out of a hrantk itzs important to caOe a team of professionalsB ) hrant professional partner 
.an celp you gnd hrant opportunitiesk prepare proposalsk and manahe tce funds after youzre awarded a 
hrantB ) banFinh partner .an huide you on (j) loans and otcer gnan.ial stratehiesk and tav and a..ountinh 
professionals .an celp you manahe taves and gnan.ial .omplian.eB 

Grant partners .an also celp you build stronh relationscips witc hrantorsB Toundations are more liFely 
to hiOe re.urrinh hrants to orhaniWations tceyzOe worFed witc beforeqaround siv times more liFely tcan 
hiOinh to new appli.antsB

) banFinh partner .an celp you plan for lonh-term su..ess by usinh loans and .redit wiselyB )nd tav and 
a..ountinh professionals ensure tcat you .omply witc tav laws and maFe tce most of your funds witcout 
oOerpayinh on tavesB

Grants .an caOe tav impli.ations dependinh on cow tceyzre awardedk so caOinh a team in pla.e celps you 
naOihate tcis and ensure eOery dollar is used e—e.tiOelyB

1n .on.lusionk hrants proOide mu.c more Oalue tcan ,ust moneyB Scey celp businesses and non-progts 
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build a foundation for su..ess by hrowinh tceir teamsk improOinh sFillsk and openinh doors to better 
fundinh options in tce futureB 2itc tce rihct team and stratehyk hrants .an set you up for lonh-term 
hrowtcB

Action Items for You:

CB juild a team tcat in.ludes a hrant partnerk a banFinh evpertk and a tav professional to celp manahe 
and mavimiWe tce Oalue of your hrantB

3B Ronsider cow you .ould use hrant fundinh to evpand your businessk su.c as cirinh sta—k improO-
inh infrastru.turek or enterinh new marFetsB

4B 5esear.c hrant opportunities tcat alihn witc your hoalsk and start .reatinh a plan to apply for 
tcemB
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11. Is erRr arlyyA G nRltF oER v?rRAEtr�

Grants are a great way for businesses and non-projts to fund procehts or growt.B ’ut t.erems a hollon 
be,ief t.at anyone han get a grantk no latter t.eir bahxgroundk eTperienhek or proceht typeB L.is isnmt a,ways 
trueB Wetms eTp,ore t.is lyt. and ,oox at w.at it rea,,y taxes to sehure a grantB vem,, fohus on grants for 
wolen-ownedk linority- ownedk “eteran-ownedk and non-linorityk la,e-owned businessesB vem,, a,so 
ta,x about w.y being ”grant ready8 is so ilportantB

Understanding the Grant Landscape

L.ere are o“er 60kUUU grant foundations in t.e SB$B and lore t.an 12B: tri,,ion in federa, grants a“ai,ab,e 
annua,,yB Grants hole frol two lain sourhesF t.e go“ernlent and pri“ate foundationsB

• Government Grants: L.ese are usua,,y for spehijh procehtsk ,ixe bui,ding solet.ingk in“enting a de“ihek 
or holp,eting researh.B L.ey tend to be ,arge but .a“e striht e,igibi,ity and reporting ru,esB

• Foundation Grants: L.ese are often lission-dri“enk fohusing on groups ,ixe wolenk linoritiesk 
“eteransk h.i,drenk or t.e e,der,yB qoundations hare lore about w.o owns t.e business or w.o benejts 
frol t.e funding t.an t.e type of worx being doneB

qedera, grants are often .arder to app,y for behause t.ey reAuire lore paperworxB Genera,,y we donmt 
ad“ise t.e pursuit of federa, grants un,ess t.e operation .as been in eTistenhe ,ong enoug. to .a“e a lature 
set of po,ihiesk proheduresk and personne, in xey positionsB qoundation grantsk on t.e ot.er .andk are 
usua,,y easier to app,y for but oPer sla,,er alounts and .a“e lore holpetitionB

Grants for Women-Owned Businesses

L.ere are lany grants for wolen-owned businessesk suh. as t.e Elber Grantk Lory ’urh. qoundation 
qe,,ows Hrogralk and ;i,een qis.er Grant HrogralB L.ese grants enhourage wolen to start or grow t.eir 
businessesB Oowe“erk holpetition is “astN t.e nulber of app,ihants is often in t.e lany t.ousandsk and 
t.e reAuirelents han be strihtB qor eTalp,ek sole grants reAuire your business to .a“e been running for 
a hertain nulber of years or to leet spehijh re“enue t.res.o,dsB Mt.ers lig.t reAuire audited jnanhia, 
statelents or board-,e“e, go“ernanheB
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Grants for Minority-Owned Businesses

Grants for linority-owned businesses support di“ersity in entrepreneurs.ipB ;Talp,es inh,ude t.e Da-
tiona, Cinority $upp,ier Ve“e,oplent zounhi, ’usiness zonsortiul qund and t.e qed;T $la,, ’usiness 
GrantB

v.i,e t.ese grants are easier to ahhess t.an genera, business grantsk e,igibi,ity hriteria han sti,, be h.a,,eng-
ingB $ole grants reAuire t.e owner to be,ong to a spehijh linority group or s.ow .ow t.eir business 
supports linority hollunitiesB Es wit. grants for wolan owned operationsk t.e nulber of app,ihants 
han be “astB

Grants for Veteran-Owned Businesses

3eteran-fohused grants .e,p “eterans start or grow businessesB Cany a,so fund .ea,t. ser“ihesk addihtion 
reho“eryk or hounse,ingB ;Talp,es inh,ude t.e $’E 3eterans ’usiness qund and $treet$.ares qoundation 
3eteran $la,, ’usiness EwardB ;,igibi,ity hriteria han inh,ude being lacority-owned by a “eteran or .a“ing 
a ser“ihe-honnehted disabi,ityB v.i,e t.ese grants ail to .e,p “eteransk t.ey are sti,, .ig.,y holpetiti“eB

Grants for Non-Minority, Male-Owned Businesses

L.ere are fewer grants spehijha,,y for non-linorityk la,e-owned businessesB Oowe“erk grants are sti,, 
a“ai,ab,e if your non-projt or business a,igns wit. a grantorms lissionB E professiona, grant partner han 
.e,p you jnd and app,y for t.ese opportunities by using spehia,i4ed searh. too,s and identifying t.e best 
lath.esB

Be Grant Ready

’eing ”grant ready8 for a non-projt or a sla,, business is hruhia, for suhhessB Lo holpete for a grantk youm,, 
need t.ese j“e essentia,sF

2B E hustol dolain nale instead of a Glai, or generih elai, address

:B E professiona, grade ,ogo

5B E we,,-designed website

IB E strong sohia, ledia presenhe

—B qinanhia, hontro,s

0B E growt. p,an out,ining .ow you wou,d use t.e funds
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L.ere isnmt a grant for e“eryoneB Grants .a“e spehijh reAuirelentsk and holpetition han be jerheB L.ey 
a,so arenmt leant to be elergenhy fundsB Rf your business is in jnanhia, troub,ek a grant lay not arri“e in 
tileBgrants often taxe t.ree to siT lont.s to sehureB

L.at saidk grants han be a powerfu, too, for t.ose w.o are preparedB L.e xey is a,igning your lission wit. 
t.e grantorms and ensuring your app,ihation is holp,ete and ahhurateB

Action Items for You:

2B Essess your readiness by ensuring you .a“e a hustol dolain nalek ,ogok websitek and growt. 
p,an wit. detai,ed budgetB

:B Cesearh. grants t.at a,ign wit. your lission and understand e,igibi,ity reAuirelentsB

5B zonsider worxing wit. a grant partner to .e,p you jndk app,y fork and lanage grant opportuni-
tiesB
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12. How Does A Grant Professional Find A Grant 
For You?

Finding and applying for grants can be a diuc.lt processI qt reh.ires researc,m kawing s.re yo.r goals 
align ’it, t,e grantor-sm b.ilding relations,ipsm and ’riting strong proposalsI For skall b.sinesses or 
nonvproxtsm t,is can feel oTer’,elkingm especially if yo. don-t ,aTe t,e reso.rces or eAperienceI z,at-s 
’,ere a grant professional cokes inI

W grant professional can g.ide yo. t,ro.g, eTery step of t,e processI z,ey can ,elp yo. xnd t,e rig,t grant 
opport.nitiesm ’rite a strong proposalm and kanage t,e application processI z,eir eApertise and tools can 
kawe a big diBerencem especially if yo.r organi:ation is ne’ to grantvseewing or s,ort on tike and staBI 
?it, t,eir ,elpm yo.r c,ances of s.ccess are k.c, ,ig,erI

Defore yo. eTen beginm it-s ikportant to asw“ Are you ready for a grant? qkagine receiTing siA kont,s- 
’ort, of reTen.e as a grantm b.t eTery dollar k.st be caref.lly tracwedm and yo. only ,aTe one year to .se 
t,e f.ndsI ?o.ld yo. wno’ ,o’ to ,andle it” (o yo. ,aTe a plan for ,iring t,e rig,t people or b.ying 
t,e reso.rces yo.-d need to kawe t,e kost of t,at koney” 

Deing jgrant ready) also keans ,aTing a c.stok dokain nakem professional logom ’ebsitem social kedia 
presencem xnancial controlsm and a solid gro’t, planI z,ese are t,ings a grant partner Gnot R.st a grant 
’riter1 can ,elp yo. ’it,I W grant partner brings bot, b.siness eAperience and grant wno’ledge to ens.re 
yo.-re f.lly preparedI ?e also ,aTe an ecovsystek of h.alixed partners to assist yo. in areas s.c, as 
acco.ntingm la’m and karwetingI

2rant professionals can also ,elp yo. create proposals t,at katc, t,e goals of t,e grantorI z,ey wno’ ,o’ 
to xnd speciali:ed grants for nonvproxtsm b.t also b.sinesses t,at are ’okenvo’nedm kinorityvo’nedm or 
Teteranvo’ned b.sinessesI z,e insig,ts oBered by a grant professional can open doors to opport.nities 
yo. kig,t not wno’ abo.tI

qn s.kkarym xnding and ’inning grants reh.ires eAperiencem toolsm strategy and eBortI Hesearc,m alignv
kentm relations,ipvb.ildingm and proposal deTelopkent are all criticalI D.t ’orwing ’it, a grant profesv
sional can giTe yo. t,e eAtra s.pport and eApertise yo. need to be f.lly prepared and s.ccessf.lI qf yo. 
engage a grant professional at t,e rig,t tikem yo.r skall b.siness or nonvproxt can ac,ieTe its f.nding 
goals and kawe a bigger ikpact in yo.r cokk.nityI
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Action Items for You:

3I Wssess yo.r grant readinessI (o yo. ,aTe a c.stoki:ed dokain nake GeAakplem ’’’Igrantsfor
yo.Iorg1m professional logom ’ebsitem and gro’t, plan”

CI z,inw abo.t ,o’ yo. ’o.ld .se a grant ’indfallI 4aTe a detailed b.dget on ,o’ yo. spend t,e 
koneym and ’,o yo.-d need to ,ire or partner ’it,I

5I 6onsider ’orwing ’it, a grant professional to ikproTe yo.r c,ances of s.ccessI 6ontact .s for a 
free cons.ltation to eAplore ,o’ ’e can ,elpI
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13. AI, Grants, and You

Times and Tools are Changing- Why Not You?

ArticIial (ntelligenIe )A(v is rezolutioniwing the bay pusinesses o,eratef and plogging and gra,hiI design 
are only tbo ox many e.am,lesq With the integration ox A( teIhnologyf it is nob ,ossiple to automate the 
briting ox plog ,osts and ezen generate logosf sazing time and ekortq

(n the realm ox ploggingf A( tools Ian ,roduIe high-Guality Iontent at a less than one-Guarter ox the time 
it taPes to Iraxt a plog manuallyq 

As an e.am,lef ( Gueried Chat25T to brite a 0;’ bord plogf and it did so bithin seIonds ox me supmitting 
a xeb Pey bords and IonIe,tsq This reduIed my borP time xrom apout an hour to less than ten minutesq 
The briting Guality is crst rateH ( only Ihanged a xeb bords py bay ox ,ersonal ,rexerenIeq

2enerating logos using A( is another remarPaple a,,liIation ox this teIhnologyq ( used logodesignqnet to 
Ireate my Grants For You logoq Within apout tbenty minutesf ( had sorted through apout a hundred 
sam,lesf settled on the one ( liPed and had ,ossession ox it only minutes laterq Nob that (Mm a registered 
user ox that A( sitef ( Ian do so ezen xaster nobf bith the same high Guality out,utq (Mze sent sam,le logos 
to Iustomers ox mine bho are in need ox that assetq Lazing run design Iom,etitions in the ,ast xor logosf 
( Ian state xrom e.,erienIe that logo Iontests Ian easily taPe a beePq 

While interxaIing as many as sezenty-cze designers xrom around the borldf bhile xunf is stressxul and time 
Ionsumingq 1odest language parriers also had to pe managedq A( bill generate a high Guality logo xor you 
in a xeb minutesq 1uIhf muIh xasterf xar less stressf and xar xeber iterationsq

1ost ox this plog bas generated zia A(q Times and tools are Ihangingf and ( pelieze grants are an e.Iellent 
tool xor ,roziding Ia,ital to small pusinesses and non-,roct entitiesq UiPe A( sPillsf the grants pusiness is 
a sPill to pe learnedf put apsolutely borth the ekortq

Action Items for You:

Eq  se A( tools liPe Chat25T to brite plogs xasterq Test dikerent ,rom,ts to cnd bhat borPs pest 
and saze timeq

0q D.,lore tools liPe3UogoSesignqnet3to Ireate logos GuiIPly and easilyq D.,eriment bith designs and 
share them xor xeedpaIPq

9q :,end time learning A( tools and im,rozing grant-briting sPillsq These are zaluaple xor grobing 
your pusiness and hel,ing othersq
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14. Grant Writing- Could You and Should You?

When we talk to people about grants, we often say, “You can research, write, and manage grants yourself.” 
Most of the time, their response is, “I’m sure you’re right, but I don’t have the time.” We understand.

Grant work—-nding grants, writing applications, and submitting them—is a learned skill. It’s also 
timeTconsuming. Imagine trying to catch a -sh in the ocean with a hook instead of a net. qhat’s what 
can feel like to sort through a pool of tens of thousands of grants to -nd the ones that might work for you. 
While most business professionals could learn how to do this, it rejuires tools, technijues, and a deep 
understanding of how the grant system works.

qhere are tools to make researching grants easier. qhese tools can narrow down a large list of grants 
to Aust -ve or ten good options. Without these tools, searching for grants could take weeks—or even 
months—while you’re still trying to run your business.

Fpplying for grants also takes some knowThow. You need to learn how to upload federal, foundation, and 
state grants. Cederal grants, found on sites like grants.gov, are the trickiest, but they’re not impossible once 
you get the hang of it. Coundation grants are usually easier, and state grants often fall somewhere in the 
middle.

Nhoosing the right grant is Aust as important as applying for it. Sot all grants are created ejual, so we 
“stack rank” them for our customers after an eleven step juali-cation process. qhis means we rank grants 
based on factors like how much funding is available, application deadlines, and whether travel is rejuired 
to meet the grantor. We also consider things like reporting rejuirements, fees, and geographic locations. 
xome grants are simple and straightforward, while others can be much more comple1.

Nrowdfunding is another option to consider for a small business. Ft this writing, there are about 5,0EE 
crowdfunding platforms, most of which are donorTbased. qo succeed, it’s important to understand what 
donors want in return for their support. If you’re e1ploring xRN zeg NC crowdfunding, you’ll need to 
know if your business has the “siBBle” to attract investors. qhis means having a story or product that grabs 
attention.

Yes, an e1perienced business professional could learn to research, write, and manage grants. Vut we’ve 
found that most business owners simply don’t have the time. qhat’s where we come in. At Grants For 
You, we love taking this work o4 your plate.

6isit our website at grantsforyou.org or call us at 972T399TE;3;. We’d love to create a custom grant 
program Aust for you.
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Action Items for You:

5. Identify whether you need grant funding, crowdfunding, or both to meet your goals.

;. R1plore tools that can help you narrow down grant options, such as grants.gov for federal grants.

<. Nontact us for a free consultation to discuss how we can help with grant research, writing, and 
management.
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15. Common Errors in Grant Writing: Avoiding 
the Pitfalls

Writing a grant narrative is one of the most important parts of securing funding. However, many ap-
plicants fall into common traps that can hurt their chances of success. One error is the "Hero Narra-
tive"—when an organization portrays itself as the sole savior of a community issue. While it’s important to 
highlight your work, grant foundations want to see collaboration and shared eEorts across organizations. 
xFpand your work to include local government oAces and personnel. Gailing to mention partnerships or 
a broader strategy can make your proposal seem isolated and less sustainable.

Snother issue is focusing too much on the details of your organization’s operations instead of addressing 
what grant foundations truly value. Lrant recipients often emphasize internal processes and details, while 
foundations evaluate applications using criteria such as mission alignment, sustainability, measura-
bility, innovation, community involvement, scalability, and thinking about the big picture. Gor 
eFample, an xjI program that positions itself as an economic development engine—helping adults gain 
language skills to enter the workforce—will resonate more than one framed solely as a charity for adult 
literacy.

Lrant foundations want to know how your pro:ect 1ts into their larger ob:ectives of societal level changes. 
Rf your narrative is full of :argon or lacks clear measurable outcomes, it can be hard for reviewers to 
understand your proposal’s potential impact. Without speci1c metrics, such as how many people you aim 
to help or the long-term community and societal level bene1ts, your application may fail to stand out.

Best Practices

  Focus on alignment2 jhow how your pro:ect matches the grantor’s mission.

  Demonstrate collaboration2 Highlight partnerships and how they enhance your pro:ect’s suc-
cess.

  Highlight measurable outcomes2 Rnclude speci1c goals, such as how success will be tracked and 
evaluated.

  Think big picture2 Grame your pro:ect as part of a larger solution, emphasizing its long-term 
community or societal impact.
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Action Items for You:

;. 3ewrite your grant narrative with the grantor’s perspective in mind, focusing on their seven key 
criteria.

0. Svoid overly detailed descriptions of internal operations1 instead, emphasize how your pro:ect 
aligns with the foundation’s mission and contributes to long-term community impact.

2. Sdd clear, measurable goals and describe how your pro:ect is part of a broader, collaborative eEort 
to address systemic issues
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16. Grant Writer or Grant Partner?

Every grant needs someone to write it. This isn’t an easy job—grant writers need to understand both the 
business or non-proft they’re writing cor and the grant sourle. They have to larecu((y lhoose grants that 
matlh the goa(s oc both the grantor )the one giving the moneyI and the grantee )the one releiving itI. kt’s 
detai(ed wor,z but it lan (ead to amaAing resu(ts cor everyone invo(ved.

G grant partner does mulh more than just write grants. They ta,e a deeper (oo, at the short-termz 
mid-termz and (ong-term goa(s oc the grantee. Crant partners he(p businesses and non-profts delide 
whilh grants to app(y cor and whether lrowdcunding or other cunding options might wor, cor them. 
xrowdcundingz cor e“amp(ez has a ”go(den ,eyW that lan determine its sulless—but that’s a topil cor 
another time.

G grant partner a(so understands important areas (i,e allountingz ta“ (awz lash Fowz proft marginsz and 
ris,. Vhi(e they’re not allountants or (awyersz they bring rea(-wor(d e“perienle crom running or wor,ing 
in sma(( businesses and (arge lompanies. This type oc e“pertise octen ta,es years to deve(op.

Crant partners have e“tensive networ,s oc processiona(s and lonneltions. They ,now where to fnd the 
right supportz whether it’s an allountantz (awyerz or mar,eting e“pert. They lan a(so ma,e introdultions 
that might (ead to new lustomers or partnerships.

Vhen we wor, with youz we don’t see grants as a one-time event. Ve view them as a way to provide 
ongoing cunding cor growth. 4or businessesz this means relurring lapita( to he(p e“pand over the years. 
4or non-proftsz it means cunding to sustain and grow serviles and resourles. Ve aim to be more than just 
grant writers—we want to be your trusted partner in sulless.

6isit our website at grantscoryou.org or la(( us at 970-299-1R2R. Ve’d (ove to hear our story and lreate a 
lustom grant program just cor you.

Action Items for You:

H. ?eFelt on your short-term and (ong-term goa(s cor your business or non-proft. 3ow lou(d grant 
cunding he(p you alhieve them8 

R. xonsider ic you need more than just a grant writer—someone who lan a(so guide your overa(( 
growth and cunding strategy.

9. xontalt us cor a cree lonsu(tation to e“p(ore how a grant partner lan he(p you selure cunding and 
bui(d a (asting growth p(an.
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17. Crowdfunding- A New Way To Fund Your 
Business?

Times are changing, and so are the ways to grow your business with outside money. As someone who 
has personally asked venture capitalists, banks, angel investors, and even friends and family for funding, 
I know how hard it can be to secure capital. Most of the time, it involves a lot of rejection. Many small 
businesses rely on bootstrapping—using their own money to grow. It’s tough but common. However, 
times have changed, and there are exciting new ways to get the money you need, whether you’re running 
a for-prozt business or a non-prozt organi1ation.

If you start exploring grants from the federal government, states, or foundations, you’ll likely come across 
crowdfunding. As of the writing of this article, there are approximately 5,0CC crowdfunding platforms out 
there, though most of the action happens on a small handful of the more popular ones. :rowdfunding 
generally falls into two categoriesS donor-based crowdfunding and EY:-regulated crowdfunding. Yach 
type has di“erent rules, benezts, and outcomes.

If you’re a non-prozt, donor-based crowdfunding might be more appropriate for you as you won’t have 
products or services to o“er in partial exchange for the funding. ”ou’ll want the public to Rbuy intoF your 
non-prozt mission.

If you’re running a for-prozt small business, you might want to explore EY:-regulated crowdfunding. 
Through (egulation :) $or (eg :)2, you can raise up to q0 million every 5B months. This type of funding 
is eWcient, re3uiring less time, money, and e3uity than traditional options.

To use (eg :), you’ll need to follow some basic rules. After receiving funds, you’ll usually have to 
submit two annual reports showing how the money was spent. 6efore that, your business will go through 
some basic background checks called Rbad actorF checks. ”ou’ll also need to be organi1ed, especially with 
your accounting and records. A strong Rpitch deckF is essential—it’s a presentation that explains your 
business and how it stands out. ”ou can search online for (eg :) crowdfunding providers or work with 
a professional grant research and writing service.

;hile grants are a great funding option, they often take ; or more months to secure. :rowdfunding can 
deliver some or all of your funding needs in just 0 to < weeks. )or this reason, I suggest using both grants 
and crowdfunding in your growth strategy.

Here is a call to action= take the next step. (each out to us per the contact info on our website for a free 
consultation and grant pre-assessment. ;e are striving to be much more than grant writers- we’re grant 
partners. ;e’re with you all the way to grow your small business or non-prozt.
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Action Items For You:

5. (esearch crowdfunding platforms to see which type—donor-based or EY:- regulated—zts your 
organi1ation best.

B. :reate a pitch deck for your business. Include your goals, plans, and how you’ll make a positive 
impact.

;. Yxplore both grant opportunities and crowdfunding as part of a combined funding strategy to 
meet your needs faster and more e“ectively.
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18. Grants and eo GlKdon yof lC wrludCindgn�

I love tools. They help us get things done and often make the direcenbe wetFeen subbess and failuce. Tools 
Fock west Fhen used at the cight time and in the cight Fay. xoc e,ample’ you FouldnCt use a sbceFdcivec 
to hammec in a nail.

WcoFdfunding is one of the most e,biting tools availawle foc caising money. Yhen used boccebtly’ it ban 
make a huge direcenbe. $ou ban caise up to 5j million in —ust a feF months7oc even as mubh as 5Kj 
million Fith the cight bcoFdfunding platfocms.

qnoFing hoF and Fhen to use bcoFdfunding is —ust as impoctant as debiding if itCs the cight tool foc you. 
The key :uestion to ask isD “oes youc stocy have zsi””le?O This means’ Fill it gcaw the attention of donocs 
and investocs on bcoFdfunding platfocmsO

-uc bustomecs bome fcom many industcies’ fcom tebhnology and manufabtucing to inventocs of lifeEsavE
ing tools and even wed and wceakfast oFnecs. Sabh of them has a uni:ue and poFecful stocy awout theic 
mission and hoF they plan to make a direcenbe in the Focld. Aome stocies stand out moce than othecs’ 
and itCs these standEout stocies that attcabt the most attention and funding.

xoc e,ample’ one bustomec is Focking on a 1lm secies awout a gceat 9meciban heco fcom the 60NGs. 
9nothec is developing a Fay to genecate Fatec fcom the aic foc bountcies Fhece Fatec is sbacbe. Aome of 
ouc blients have wuilt ama”ing wusinesses despite stacting fcom tough wabkgcounds. These stocies gcaw the 
attention of bcoFdfunding platfocms and make funding fastec and moce erebtive.

Vot all pco—ebts get abbepted on bcoFdfunding platfocms’ usually webause theic stocy doesnCt have enough 
zsi””le.? 9ny kind of fund caising’ inbluding bcoFd funding ce:uices a high level of wusiness ocgani”ation. 
ThatCs Fhece a gcant pactnec ban help. 9 good pactnec ban help you wuild the an e,biting stocy and 
highlight it foc potential fundecs. If bcoFdfunding isnCt the cight 1t foc youc opecation’ gcants ace anothec 
gceat tool. 4cants take longec7usually thcee months’ oc moce7wut thece is a gceat deal of gcant funds 
availawle’ and they ban bomplement bcoFdfunding pecfebtly.

WcoFdfunding and gcants ace woth poFecful tools. The key is knoFing Fhen and hoF to use them.

2isit ouc Fewsite at gcantsfocyou.ocg oc ball us at RN0EKRREG3K3. YeCd love to bceate a bustom gcant and 
bcoFdfunding plan foc you.
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Action Items for You:

6. Think awout youc stocy. Yhat makes it uni:ue oc e,bitingO xobus on the pacts that Fould gcaw 
someoneCs attention.

3. ?eseacbh bcoFdfunding platfocms and debide if youc stocy 1ts theic audienbe.

@. ?eabh out to us foc help bcafting a plan that bomwines bcoFdfunding and gcants to meet youc 
funding goals.
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19. What Foundations and Grant Writers Wish 
Non-ProKts wne�

Winning grants isn’t just about being passionate. To succeed, you need a plan, clear processes, and a good 
understanding of what grant makers are looking for. Based on my experience in grant writing, here are v-e 
tips to help your non:provt win more grantsF

1. Know What Foundations Look For

Youndations judge grant applications with six key factorsF

• Alignment: Sour mission should match the foundation’s goals.

• Sustainability: •how that your work can continue o-er the long term.

• Measurability: •hare specivc ways you will track success.

I Enno-ationF qxplain how your program is uniHue or creati-e.

• Community Involvement: Dighlight how you include and benevt the community.

• Scalability: Memonstrate how your program can grow and make a bigger impact.

Cake sure your proposal includes all these points.

2. Think Like the Foundation

When applying for grant, non:provts often focus on their own goals, and the operating details of their 
project. These are important, but foundations are looking for something dizerent. They want to in-est 
in projects that match their -ision of making the world better. Sour proposal should show how your 
mission supports their goals while explaining how your work creates meaningful results. When applying 
for a grant, consider the perspecti-e of the grant foundation. Cission alignment is more important than 
operational details.

3. Run Your Non-ProBt Like a 4usiness

q-en though your goal is to ser-e others, the more your non:provt operates like a business, the stronger 
your grant application will be. This meansF

I Da-ing formal systems in place, especially to track vnances and resources.

I —reating clear policies and procedures.
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I qnsuring that the organi;ation isn’t too dependent on one leader.

I Da-e clear plan on how to achie-e your goals. 

When you show that your non:provt is well:organi;ed, funders will trust you to manage their money 
wisely.

5. Create Clear Policies

Youndations prefer non:provts that are stable and organi;ed. Sou can show this by ha-ing written policies, 
good go-ernance, and systems for how work gets done. •trong processes make your non:provt reliable, 
e-en when leaders change.

p. Show the 4igger Im/act

Et’s good to show your non:provt needs help. Et’s better to explain how your work creates lasting benevts 
to the community. Yor example, an adult literacy program doesn’t just teach people to readRit helps the 
community by creating a stronger workforce. Et is an economic engine. Youndations are more likely to 
in-est in projects that make communities better in the long run.

Dere is a call to action1 take the next step. Ueach out to us per the contact info on our website for a free 
consultation and grant pre:assessment. We are stri-ing to be much more than grant writers: we’re grant 
partners. We’re with you all the way to grow your small business or non:provt.

Action Items For You:

G. Write (sing )rant Youndation —riteriaF 2alignment, sustainability, measurability, inno-ation, 
community in-ol-ement, scalabilityO.

3. •how Well Prgani;ed YinancesF This is a key point from a grant foundation perspecti-e.

4. Da-e ?oliciesF —reate or update written policies and procedures to show funders your non:provt 
is organi;ed and sustainable. Sour project has more than a good leader.

<. Dighlight Big ?icture BenevtsF —learly explain how your work creates long:term positi-e changes 
in your community. What community problems are you sol-ing=

By following these tips, your non:provt can build stronger relationships with foundations and create 
long:term success with those partnerships.
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20. Let Us Help You

As you close this book, we hope you feel empowered and informed about what grant foundations truly 
want you to know. But knowledge alone isn’t enough. That’s where we come in. At Grants For You, 
we combine experience, tools, and a proven system to make the grant process not just manageable but 
transformative for your nonproWt or small business.

—e understand that your time and energy are best spent focusing on your missionGwhether it’s serving 
your community, advancing a cause, or growing your enterprise. -rant writing and preparation are 
complex, timeYconsuming tasks, but they don’t have to pull you away from what matters most. That’s 
why we’re here to provide comprehensive support every step of the way.

—hen you work with us, you’re gaining more than a grant writing service. Fou’re accessing an ecosystem 
of resources tailored to help you succeed. zrom ensuring your organiqation’s readiness for grants to 
connecting you with aOordable experts in accounting, legal support, marketing, and o•ce technology, 
our partnership eSuips you for longYterm success. Cver the past Wve years, we’ve seen that preparation, 
clarity of mission, and consistent followYup are the keys to sustainable funding.

Your Next Steps

: Lchedule a zree RonsultationP Uet’s talk about your goals and how we can tailor our services to meet your 
needs.

: Romplete a -rant !eadiness AssessmentP This helps us identify opportunities and ensure your organiY
qation is positioned for success.

: 2artner with 3sP Together, we’ll create a winning strategy that allows you to focus on making a diOerence 
while we handle the grant process.

—e’re excited to be part of your journey. Uet us help you make your vision a reality4
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